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In a great era of information, clear and accessible communication, across a broad 
range of media and regional cultural differences, has become essential. To make sure 
that the audience could enjoy the information services more convenient and efficiently, 
people began to deal with all kinds of information tactfully. In the practice field of 
design, many designers feel that they can't solve some problems by using their 
knowledge and skills once they have, since the projects and tasks are getting more and 
more complicate. So they are supposed to jump out of the safe and familiar nest (art 
aesthetics) to embrace the sky (other fields, such as Human Engineering, Computer 
Science, Communication Science, Human Factors Engineering, etc.) and then find the 
new solution. By the practicing of that, a new multi-subject, called information design, 
comes out. 
What the information designers concern is how to integrate the skills that come 
from different areas, and how to create the simply information that people can easily 
obtain, receive and use. the designers advocate the scientific art of expression, the 
clear idea of visual thinking, to meet people's communication needs in the information 
age, while pursue the artistic expression through the use of information graphic design, 
to transmit the information more efficiently and clearly. Nowadays, the visualizing 
design is affecting different areas of their information content; the target population is 
growing in such an overload information age. Furthermore, more and more 
enterprises are aware of that.  
However, in china where bears several thousand years of Chinese history and 
culture, info design is still awareness and understanding by people. From the 
background of the era and history, this paper will analyze the origin of the visualizing 
design and its inevitability based on data visualization. Firstly, the paper will discuss 
the current situation and orientation of the visualizing design. Secondly, I will analysis 















Thirdly, I will discuss the valuation of the visualizing design, and reach a conclusion 
that visualizing design is the only solution to deal with the overload of the information. 
In the perspective part, I hope that the Chinese colleges and universities could attach 
importance to the information design in their subjects establishment as soon as 
possible. Besides, information design could be developed as a profess ion in the 
information era. 
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